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BUSINESS view

By Alicea Jones

J

immy and Ebby Green met in
the PX at Fort Hood when she
was a senior in high school.
He was an enlisted man. They
married, have a daughter, Nickie,
and a grandson Nicholas.
As young parents, they discovered
that while a steady paying job was
an asset, to be self-employed was
the American dream they would
pursue. Listen in on this up close
interview with Ebby Green and
find out what’s happening with her
American dream: Cardsmart.
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How did you come to own
Cardsmart in Georgetown?
My husband and I were part
owners of Good Year Tires and
Lamb’s Tire and Auto in Austin for
about 15 years. We decided to sell
out and were looking for another
opportunity—something where we
could be involved on a lower scale
closer to retirement. The Cardsmart
franchise actually helped me start
with strategic planning and finding
out where there might be a need.
They did a population and income
study and found that Georgetown

might be a good idea. We had
always liked Georgetown. When we
were younger, we used to go boating
and camping at the lake. So when
they said “Georgetown,” we became
really interested. And we went from
tires to greeting cards. We have
owned Cardsmart for six years now.
What makes Cardsmart
unique?
All of our cards and gift-wrap are
50% off. They’re quality gift cards
through a company called Designer
Greetings. You know how you buy

greeting cards and they’re four or
five dollars? Well on average, ours
run about two dollars. The value of
the card is not compromised but
you still get them at a reduced cost.
The reason is that Cardsmart is
like a co-op where we buy in such
quantities that they’re able to offer
them (at half price). There are about
120 Cardsmarts in the U.S.
We’re pet friendly. Customers
bring in their pets and show them
to us. We have several dogs we know
by name.
We also know many of our
customers by name. And we get to
hear a lot of stories because we’re
out here by Sun City and there are
so many interesting people that
come from all over the world.
What products do you carry?
One thing that does very well for
us is the Baggallini line. They are
purses and travel bags created by two
flight attendants. They have all kinds
of pockets on them. They come in
different colors and styles. They’re
located in the middle of the store. Most
of our customers do a lot of traveling
and Baggallinis are very durable.
The other line that we carry is
Caldera, which is a line of cleansers,
lotions, and things like that. It’s
really popular. Then we have a line
called Thyme, which also includes
lotions, perfumes, and sprays. They
do very well too.
Does the post office in your
store function like the larger
one off of Leander Road?
Yes. We do not add any
surcharges. Whatever the stamp
costs, that’s what we charge. People
love it because sometimes they can
come in and pick out a greeting card
and a small gift. We have packaging
and they can just mail it all from
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one spot. We had a lot of that on
Father’s Day. We offer strictly
USPS, and no other carriers because
of the contract we have with the
post office.
You have to apply to be what is
called a contract postal unit (CPU).
They go by zip code and look for
the need. Since Georgetown only
had one post office off of Leander

People come in
and pick out a
greeting card
and a small gift
and mail it all
from one spot.

Road, they needed another one on
this side of the highway. And that’s
how we wound up applying and
getting approved.
Have card sales been affected
by technology?
I think sales have actually
increased. I think it’s because
people are so busy now, you’re on
the internet, your cell phone, that
when someone sends you a greeting
card, it’s like wow; they actually
stopped and took the time to pick
it out for me. People always tell
me, you’re making a statement by
sending a greeting card. Maybe it’s
because now, people are more into
their families and friends. I think
that’s the special thing about it.
Which product would people
be surprised to know you
carry?
Collegiate items. People come
in to our store from UT Austin
or Texas A&M. We’re trying to
get some Baylor things as well.
When you think of a card shop,
you think greeting cards, and
really little gifts. They’re surprised
when they come in and find
collegiate items and also Texas
souvenirs—especially UT. People
love anything with a Longhorn
on it. We do have a lot of Aggies
though.
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The Ultimate Day Spa Experience!
15% OFF ALL SERVICES!
*Not valid with any other offer.
*One-time use only.
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Are you adding any new
products soon?
We did a survey to see what
customers thought we might need.
And we added balloons as a result
of that survey. We’re also expanding
our stationery. We’re trying to buy
more products that are American
made. And we’re looking at adding
more green products. We’re trying to
expand our Texas and our collegiate
line because those are really popular.
We have people coming in looking
for souvenirs. I’m also looking at
working with local artisans. We’re
trying to expand our Texas lines and
products.
Cardsmart
105 Wildwood Dr Ste 210
Georgetown, TX 78633
512-819-0680
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